Community Summit North America

Al Agent & Copilot Summit

Al Business Solutions Partner Executive Summit

Community Summit Roadshows

Learners
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About Our
Organization

Dynamic Communities connects the four points of light that bring Microsoft Al Business Solutions to life in mid-market and enterprise companies, including the creators at Microsoft,
the sellers in the partner ecosystem, the buyers investing in the platforms, and the users that put Al, Dynamics, Power Platform, Fabric, and other Microsoft solutions to work every day
through our national, regional, and local events and a tips, tricks, tutorial, and how-to website.

When: March 17-19, 2026

Where: Hilton Torrey Pines, La Jollg, San
Diego, California

What: Keynotes, Panels, Fireside Chats,
Masterclass Breakouts, activations,
networking

Who: 750+ Business & Technology
leadership from mid-market & enterprise
companies

Why: To define the business
opportunities, impact & outcomes of Al
Business Solutions

When: July 28-29, 2026
Where: Renton, Washington

What: Keynotes, Panels, Fireside Chats,
Partner-type breakouts, Meetings,
networking

Who: 500+ Partners in the Microsoft
ecosystem, including ISVs, Consultants &
Integrators

Why: A 36-hour immersion into how Al is
redefining the Microsoft Partner
opportunity in FY26

When: October 11-15, 2026

Where: Gaylord Opryland, Nashville,
Tennessee

What: Keynotes, Roadmaps, Academy,
600+ education sessions, Show Floor,
Activations, Tech Medic

Who: 5500+ business & technology
buyers, users, partners and Microsoft
product/engineering leadership

Why: The largest innovation, education,
and training event for Microsoft Al
Business Solutions

When: 1 Day Monthly Events
Where: Regional

What: A microburst of Summit NA, the
largest innovation, education, and
training event for Microsoft Business
Solutions, focused on basic learning,
local networking, and idea sharing for
Microsoft 365, Dynamics 365, Al Agent &
Copilot, and specific vertical industries.

Who: 60-150 end users, Partners and ISVs
Speakers include Microsoft, MVPs, experts
from Partners and ISVs

:2learners

Learners enables users, buyers, partners, and Microsoft guests to gather nationally at Community Summit, regionally at Roadshows and locally through community leaders organizing meetings.




Overview

Who

e 5,500+ Microsoft Al business solutions users, including Dynamics D365 F/SCM,
Power Platform, CE/CRM, Business Central, Dynamics GP and Copilot; many
also use M365

What

600+ innovation, education & training sessions
300+ partners on the Expo Floor

Tech Medic help desks

30+ Academy classes & multiple receptions

Agenda

e Sunday, Oct 11: Academy Classes, First Time Attendee Meetings, Pre-Conferences

e Monday, Oct 12: Keynote, Education Sessions, Roadmap General Sessions, Opening
Reception on Expo Hall Floor

e Tuesday, Oct 13: Education Sessions, Roadmap General Sessions, Expo Hall Floor

e Wednesday, Oct 14: Education Sessions, Roadmap General Sessions, Expo Hall Floor,
Closing Party

e Thursday, Oct 15: Education Sessions, Academy Classes, Public Sector Day

Live Floorplan Detailed Sponsorship Information



https://www.summitna.com/agenda-at-a-glance/
https://www.summitna.com/
https://csna26.mapyourshow.com/8_0/exhview/index.cfm
https://www.summitna.com/wp-content/support/2026/2026_community_summit_sponsorships.pdf

Who Attends and Why They Attend

Community
Summit
Audience

5,400+ Creators, Buyers, Sellers, and Users of
Microsoft Al Business Solutions

42% are first time Community Summit attendees

45% are new to or considering new Microsoft Al
Business Solutions Platform investments

40% are optimizing existing systems with Al
Power Platform, Automation, & More

15% are migrating from legacy systems to new
Cloud-based ERPs

Audience by Vertical Industry End Users by Single Product: Audience Persona by Department Audience Persona by Role
 37% Manufacturing & Distribution e 34% Business Central e 32% Information Technology/Data e 40% Non-Management/User
e 14% Softwore/TechnoIogy e 30% Finance & Operations e 32% Finance e 24% Manager
e 7% Construction & Real Estate e 11% Dynamics GP e 7% Operations e 13% Director
e 7% Organizations & Non-Profits * 12% CRM e 15% C-Suite * 15% C-level
e 6% Consulting * 8% Power & Fabric * 5% Sales * 8% VP
e K% Energyl Utilities & Waste e 5% COp”Ot & Other * A% Admin/other
e 5% Agriculture * 2% Engineering Technical
* 5% Healthcare * 2% Marketing
e 4% Retail

e 4% Financial Services & Insurance
e 3% Transportation & Logistics
e 2% Telecom and Media



Presence

GOLD UPGRADE

10 x 6 Booth
2 Exhibitor Badges
Exhibitor Insurance Coverage

Standard Area Black Carpet, (1) 5
amp electrical drop, basic internet,
pipe & drape backwall, 3 ft. side
railings, wastebasket

Featured on sponsor page, listing in
mobile app, and directory

1 pop-up banner (33'x88")
1 black display table (24'w x49'Lx42"H)
2 black diamond padded stools

Jan 1-Jul 31: $9,500

10 x 10 Space (no booth build)
3 Exhibitor Badges
Exhibitor Insurance Coverage

Standard Area Black Carpet, (1) 5
amp electrical drop, basic internet,
pipe & drape backwall, 3 ft. side
railings, wastebasket

Featured on sponsor page, listing in
mobile app, and directory

$250 Furniture Credit with Freeman

Jan 1-Jul 31: $15,000

10 x 20 Space (no booth build)
4 Exhibitor Badges
Exhibitor Insurance Coverage

Standard Area Black Carpet, (1) 5
amp electrical drop, basic internet,
pipe & drape backwall, 3 ft. side
railings, wastebasket

Featured on sponsor page, listing in
mobile app, and directory

$500 Furniture Credit with Freeman

Jan 1-Jul 31: $20,500

PLATINUM

10 x 20 Space (no booth build)
5 Exhibitor Badges
Exhibitor Insurance Coverage

Standard Area Black Carpet, (2) 5
amp electrical drop, basic internet,
pipe & drape backwall, 3 ft. side
railings, wastebasket

Featured on sponsor page, listing in
mobile app, and directory

$750 Furniture Credit with Freeman

Ix Social Media Post

Jan 1-Jul 31: $25,000

PLATINUM UPGRADE

20 x 20 Space (no booth build)
6 Exhibitor Badges
Exhibitor Insurance Coverage

Standard Area Black Carpet, (2) 5
amp electrical drop, basic internet,
wastebasket

Featured on sponsor page, listing in
mobile app, and directory

$1,000 Furniture Credit with Freeman

2x Social Media Posts

Jan 1-Jul 31: $33,000

30 x 30 Space (no booth build)
7 Exhibitor Badges
Exhibitor Insurance Coverage

Standard Area Black Carpet, (3) 5
amp electrical drop, basic internet,
wastebasket

Featured on sponsor page, upgraded
listing in mobile app, directory, and
logo on Summit NA homepage

$1,250 Furniture Credit with Freeman

3x Social Media Posts
3-Minute Pre-Show Video
10-Minute Legends Stage in Expo Hall
50-Minute Partner Solution Showcase

Jan 1-Jul 31: $42,000


https://csna26.mapyourshow.com/8_0/exhview/index.cfm




Grand Ole Opry Closing Concert & Party

Backstage Pass Underwriter: $100,000

Top-tier branding on all event digital and onsite
signage, emails, social media, and website

Studio A Backstage VIP Reception (open bar +
bites)

95 front concert seats + branded wayfinding

VIP access to Circle Room Lounge pre-concert
On-stage recognition before concert

1 on-stage radio commercial with logo projection
Pre/Post and Live Social Media Coverage
Branded post-event photos

Platinum Record: $50,000

75 concert seats with branded handheld signs
Sponsor plaza area pre/post-concert with signage
& high-boy tables

VIP Circle Room Lounge access for Opry video

150 drink tickets

1 on-stage radio commercial with logo projection
Social media coverage + logo placement across
digital screens, signage, and digital platforms

Opry Circle Supporter: $25,000

e 50 concert seats with branded handheld signs

e Sponsor plaza area pre/post-concert with
signage & high-boy tables

e 75 drink tickets for guests + logo placement
across screens, signage, and digital platforms

e Photo-op step & repeat and inclusion on
website, app, and social media

Spotlight Circle: $10,000
e 25 reserved concert seats
e 50 drink tickets for guests
e Logo placement on screens, signage, and
digital platforms

Opening Act: $5,000
e 10 reserved concert seats
e 20 drink tickets for guests

Detailed Sponsorship Information


https://www.summitna.com/wp-content/support/2026/2026_community_summit_sponsorships.pdf

Brand Dominance

Stay Top of Mind Maximize Visual Impact
Own the Spotlight Highlight New Products

Area

Expo Hall
e Drink Tickets (Qty: 50): $1,000 (not for use offsite convention center property)
e Summitland Giveaway Game: $1,000
e Aisle Ceiling Signs on Expo Floor (Qty: 20): $12,500 SOLD

Outside of Expo Hall/Education
e Escalator Wrap (1): $12,000 (2 of 4 Available)
e Escalator Runner (1): $7,000
e Lobby Banners: $6,000-$10,000

Hotel
e Atrium Pole Banners (8): $10,000 SOLD
e Keynote Lobby Banners: $10,000
e Atrium Steel Banners: $20,000
e Hotel Key Cards: $12,000 for 2400 cards (Non-exclusive) or $19,000 for 4800 cards (Exclusive)

Registration
e Pens: $4,000 SOLD
e Conference Bag (Bring Your Own): $10,000
e Banners: $10,000+
e Lanyards: $25,000 SOLD

Detailed Sponsorship Information


https://www.summitna.com/wp-content/support/2026/2026_community_summit_sponsorships.pdf

Experience

Generate Quality Leads Drive Attendee Engagement
Create Memorable Moments Spark Real Connections

Expo Hall Lead Generating Activations Events & Receptions

The prices listed below apply if you do not have a e Public Sector Lunch Co-Sponsorship: $2,500
booth on the Expo Floor. If you do have a booth, you'll Keynote Breakfast & Seat Drop: $15,000 SOLD
receive ad 25% discount on the activation prices below. Opening Ceremony on Expo Floor: $40,000
Women in Tech Pre-Conference: TBA

Grand Ole Opry Concert & Closing Party
Backstage Pass Co-Underwriter: $100,000
Platinum Record: $50,000

Opry Circle Supporter: $25,000

Spotlight Circle: $10,000

Opening Act: $5,000

e Axe Throwing: $40,000 SOLD

e Puppy Snuggle Lounge: $40,000 SOLD

e Virtual Reality Experience: $43,000

e Charity Volunteer Project: $50,000 SOLD

e Golf Simulator: $65,000 SOLD

e Headshot Photography Studio: $70,000

e Arcade Co-Sponsorship: $20,000 (2 of 3 available)
 Pickleball: $80,000 SOLD

o

O O O O

Detailed Sponsorship Information


https://www.summitna.com/wp-content/support/2026/2026_community_summit_sponsorships.pdf

Thought Leadership

Lead Industry Dialogue Showcase Expertise
Educate Your Audience Build Brand Authority

Thought Leadership
e Category Sponsor: $10,000
o Examples (or customize your own):

= Accounting & Audit
= AP Automation SOLD
= AR Automation
= Cloud Migration
= E-Commerce
= Tax, Automation, & Compliance SOLD

e Hub Sponsor: $12,000
o Business Central (BC) SOLD
Agents & Copilot [ M365 SOLD
Finance & Supply Chain Management (F/SCM, F&O) SOLD
Customer Experience (CRM)
Great Plains (GP)
Power Platform

O O O o O

Digital & Hybrid Messaging

Exclusive Email to Summit Audience: $5,000

Summit Launchpad (Press Release, 2 Podcasts, and Newsletter inclusion): $5,000
Commercial - Keynote: $6,000 (Limited to 5)

Commercial - Product Roadmap Session: $4,000 (Copilot/M365, BC, F/SCM, GP, and CE)
Partner Solution Showcase Speaking Session* (50-minutes): $6,500

*Only available to Platinum Sponsors until April 30, available to Gold Sponsors after May 1)

Detailed Sponsorship Information


https://www.summitna.com/wp-content/support/2026/2026_community_summit_sponsorships.pdf

Booth Examples

Silver 10x6 (does not include table cloth) Gold 10x10 (does not include booth build)

Gold or Platinum 10x20 (does not include booth build) Platinum 20x20 (does not include booth build) Premier 30x30 (does not include booth build)

Detailed Sponsorship Information


https://www.summitna.com/wp-content/support/2026/2026_community_summit_sponsorships.pdf

VIP - Customer Success Program

Available at Al Agent and Copilot Summit & Community Summit North America

Who

Prospects and buyers socialize with you and your clients to ensure this
community event thrives.

Why

With limited face to face interactions each year these events offer the unique
opportunity to leverage your client advocates while socializing existing
customers and late stage buyers. You build customer engagement and loyalty
while generating and converting pipeline opportunities.

What

¢ Invite current clients and late-stage buyers

¢ Build activations that socialize and engage your guests with your team and
community

e Curate agendas for your clients to ensure they skill up

e Earn Free All-Access passes for anyone using your 15% off VIP code

e Earn mainstage brand visibility and client innovation visibility by driving code usage

G



https://www.summitna.com/vip/

Payment Plans
& Cancellation

“* Payment Schedule
» Re-sign by Oct 23: 25% (Oct 31), 50% (Dec 12), 25% (Apr 3)
o If purchased between Nov 1-Dec 12: 50% now, 50% (Apr 3)
o If purchased between Dec 13—-Apr 2: 75% now, 25% (Apr 3)
e If purchased after Apr 3:100% due upon receipt

<* Multi-Event Discounts
If Community Summit sponsor, discounts below apply to Al Agent & Copilot Summit and Al Business Solutions Partner Executive Summit.

e Before Oct 23:15% off Presence sponsorship
e Oct 24-Dec 31: 7% off Presence sponsorship
e After Jan 1. 5% off additional event’'s Presence sponsorships

X Cancellation Policy
e Before Dec 12: 75% refund
e Dec 13—Apr 3: 50% refund
e Apr 4-Jul 4: 25% refund
e After Jul 4: No refund

= Payment Methods
ACH, Wire, Check, or Credit Card (3% processing fee opplies)

Detailed Sponsorship Information


https://www.summitna.com/wp-content/support/2026/2026_community_summit_sponsorships.pdf

Overview

Who

e 750+ business & technology professionals
e Speakers include Microsoft Al Leadership, Al & Copilot MVPs, Expert Users &
Partners

What

e Keynotes, industry use-case panels, product briefings & demonstrations
e Masterclasses on building agents, using copilot, data readiness, Al in
Dynamics & Power Platform, Fabric, and more...

Agenda

e Tuesday, March 17: Golf & Pickleball Tournaments, Opening Keynote, Welcome
Reception

e Wednesday, March 18: Microsoft Keynote, Use Case Panels, Masterclasses

e Thursday, March 19: Microsoft Fireside Chat, Al Research Panel, Masterclasses



https://copilot.summitna.com/agenda/
https://copilot.summitna.com/
https://aiac26.mapyourshow.com/8_0/exhview/index.cfm

Who Attends

Al Agent & Copilot
Summit Audience

455+

Creators, Buyers, Sellers, and Users of Microsoft Al Business Solutions

Vertical Industry Role/Title Job Function Company Size
e 29% Manufacturing & Distribution e 35% C-Level * 68% Technology e 42% SMB (less than 500 employees)
e 8% Healthcare e 24% Director * 11% Finance e 32% Mid-Market (500-3,000 employees)
e 7% Financial Services * 17% Manager e 10% Operations e 24% Enterprise (3,000-10,000+)
e 7% Construction e 14% Executive e 5% Marketing/Sales
e 7% Retail * 10% Software Architect/Dev/Engineer e 1% HR
e 6% Software, Technology, Cloud e 5% Analyst
e 6% Consultant e 4% IT Administration

e 4% Energy, Utilities, & Waste

e 4% Organization & Non-Profits
» 3% Higher Education

e 3% Media & Internet

e 3% Insurance

e 2% Agriculture

e 2% Hospitality

* 2% Real Estate

e 2% Telecommunications



Sponsorships

Presence

Stand Sponsorship: $12,500 SOLD

High-Top Cocktail Table

Black spandex tablecloth with company
logo

2 All-Access Passes

3x logo inclusion in email marketing with
other sponsors

Logo branding on website

Inclusive signage at the event

5x Social Media post

Branding: $5,000

1 All-Access Pass (additional passes at
Exhibitor Rate)

2x logo inclusion in email marketing with
other sponsors

Inclusive signage at event (lowest tier)
Logo branding on website

Ix Social Media post

Brand Dominance

Exclusive Email: $3,500
Your message with call to action or link sent
pre- or post-show to registrants of the event.

Coffee Sponsor: $4,500

Your branding on coffee station signage,
coffee sleeves and napkins during coffee
bbreaks.

Conference Bag: $6,000 SOLD
Your logo on bag given to all attendees at
registration.

Category Sponsor: $8,000
e 1 Email with your message with call to
action or link sent pre-event
e 1Social Media Post
e Signage labeling you as category sponsor

Meeting Room: $8,000
Invite your clients or prospective clients to the
event and meet with them one-on-one.

Lanyards: $9,000 SOLD

Front Desk Wrap: $15,000

Your branding or messaging near hotel front
desk where guests will check-into hotel,
register for the event, and walk by as they
enter/exit.

Thought Leadership

Al Solution Showcase Session: $6,000
¢ 30-minute speaking session or product
demo
e Sanctioned in the agenda

Breakfast Session: $12,000 SOLD
¢ 10-minute speaking session on mainstage
e Logo on napkins, coffee sleeves, and
signage
¢ Visual and verbal recognition onstage by
CEO of Dynamic Communities
e 2x VIP All-Access Passes

Lunch Session: $12,000 SOLD
¢ 10-minute speaking session on mainstage
e Sponsor logo on napkins and signage
e 2x VIP All-Access Passes

Keynote Fireside Chat Session: $12,000 SOLD
e 10-minute interview with CEO of Dynamic
Communities during Keynote
e 2x Social Posts
¢ 1Exclusive Email

Experience

Sunrise Yoga: $15,000 SOLD
e 30 participants per day (Mar 18 &19)
e Branded easel sighage
e Branded Giveaway ltem

VIP Wine Tasting: $18,000 SOLD
e Host your clients in a private room
e Branded signage
e Branded cocktail napkins
e 3x VIP All-Access Passes

Evening Reception: $25,000
e Speaking spot
e Branded signage
e Branded cocktail napkins
e 3x VIP All-Access Passes

Welcome Reception: $32,000 SOLD
10-minute Fireside Chat CEO to CEO
Branded signage

Branded cocktail napkins

Podcast

5x VIP All-Access Passes

Pickleball Tournament: $40,000
e 50 player invitational
e Branded signage & Giveaway Iltem
e Breakfast
e Awards for Winner & Honorable Mention
e 6x VIP All-Access Passes

Invitational Golf Tournament: $75,000 SOLD
72 player invitational

Branded signage

Breakfast/Lunch

Awards for players

20x VIP All-Access Passes






July 28-29, 2026 | Hyatt Regency Lake Washington, Renton, Washington

Who

e 500+ executives from managed and unmanaged Partners & ISVs
e Speakers include Microsoft leaders from engineering, product, field, GPS, and
MAICPP, and leading Sl and ISV Partner Executives

What

e 36-Hour Immersion into the FY27 Priorities that define Partner Success in
the Al Era.

e Keynotes, panel discussions, fireside chats and more delivered to define
where and how FY27 priorities and opportunities impact the organization
roles, and segmentation in the field, programs and incentives through
GPS, partner marketing and more, and how all of this will help System
Integrators, Consulants, and ISVs scale their practices by dazzling
customers

Agenda

e Day 1: Networking Luncheon, Opening Keynote, General Sessions, Afternoon Breakout
Sessions, Evening Networking Reception
e Day 2: Opening Keynote, Breakout Sessions, Lunch, Closing Keynote



https://bizapps.summitna.com/#agenda
https://bizapps.summitna.com/

Sponsorships

Presence: $12,500

5 Exhibitor Passes

e High-top table in foyer area

e Black spandex tablecloth with company logo

e Logo branding on the website

 Inclusive signage at event

e 2xlogo inclusion in email marketing with other sponsors

 Ix social posts with @mention of company with other sponsors
e Ix guest on Biz Apps Partner Podcast

Experience

Keynote Seat Drop: $3,500
Company to provide materials and our staff will place on seats at Keynote.

Coffee Break: $3,500
Logo on napkins, coffee sleeves and table sign recognizing sponsor.

Exclusive Email: $3,500
Your message in 75 words or less to promote your company, products, services or a session. Includes sponsor
logo and call to action with link of your choice (download, meeting link, demo video, etc)

Meeting Room: $3,500
Place for your team to use throughout the days for meetings with partners.

Commercial: $4,500
60-second fully produced commercial provided by your team played twice throughout day 1 and day 2 on
main stage.

Bar: $8,500
Start the networking fun with verbal recognition on stage before the Bar Break in the afternoon. Table sign
recognizing sponsor at bar.






Sponsorship Sign Up Available in November

Who

e 60-150 end users, partners and ISVs
e Speakers include Microsoft, MVPs, experts from partners and isvs

What

e A microburst of Summit NA, the largest innovation, education, and training event for
Microsoft Business Solutions, focused on basic learning, local networking, and idea
sharing for Microsoft 365, Dynamics 365, Al Agent & Copilot, and specific vertical
industries.

e Each stop provides the Microsoft Business Solutions community with a free day of
training that includes 15-20 educational sessions, coffee and lunch, and networking,
providing the community with:

o Business application education
o Intimate networking opportunities
o Possibilities of new technologies

Agenda

e Morning Networking & Coffee

e General Session

e Sponsored Breakout Sessions by Product (BC, F/SCM, Al, and CE/Power)
e Lunch/Networking

e Afternoon Breakout Sessions by Product (BC, F/SCM, Al, and CE/Power)

¢ Closing Session
GETNED



https://dynamicscommunities.com/summit-roadshow/

Invite your customers to a free day of training

Sponsorships

Share your success stories

Sponsorships

General Session Sponsorship: $6,000

15-Minute Speaking Session in opening General Session with
all attendees

Table & Chairs (sponsor to provide tablecloth, small banner
and swag)

Attendee List

Sponsor Logo included in all email & social media

Lunch sponsorship recognition

Product Session Sponsorship $5,000

30-Minute Speaking Session in selected product session
room

1-Minute Intro during opening General Session with all
attendees

Table & Chairs (sponsor to provide tablecloth, small banner
and swag)

Attendee List

Sponsor Logo included in all email and social media

Lunch sponsorship recognition

Supporting Sponsor: $1,500 (Limit 2 per city)

Table & Chairs (sponsor to provide tablecloth, small banner
and swag)

1-Minute Intro during opening General Session with all
attendees

Sponsor Logo included in all email and social media

National Event Raffle Sponsor: $1,200 (Limit 3 per city)
e 1-Minute Intro during opening General Session with
all attendees
e Sponsor logo included in all email and social media
e Free Community Summit or Al Agent & Copilot Pass
included as Raffle prize included
e End of Day Prize Announced at Closing

End of Day Social Sponsor: $500
e Mentioned in opening General Session
e Sponsor logo included in all email and social media
e Social sponsor to arrange and fund any drinks
and/or entertainment

Product Session Room Types:

e Business Central (BC)

e Finance & Supply Chain Management (F/SCM)
e Artificial Intelligence (Al)

e Power Platform/Customer Experience (CE)

Cities/Dates

(subject to change)

e January 22, 2026: Dallas, Texas (ERP & Al)

e February 19, 2026: Tampa, Florida (Supply Chain/Al)

e February 24, 2026: Washington, D.C. (Manufacturing)

e February 25, 2026: Atlanta, Georgia (Supply Chain)

e March 5, 2026 Houston, Texas (IT)

e April 7, 2026: Seattle, Washington (Al)

e April 9, 2026: Vancouver, Canada (Al)

e April 14, 2026: Toronto, Canada (BC & Al)

e April 16, 2026: Montreal, Canada (SMB)

e May 5, 2026: Chicago, lllinois

e June 9, 2026: Charlotte, North Carolina (Accounting/Finance)
e June 23, 2026: Pittsburgh, Pennsylvania (Manufacturing)
e June 25, 2026: Cleveland, Ohio (Manufacturing)

e August 4, 2026: Toronto, Canada (New to BC & Al)

e August 6, 2026: Minneapolis, Minnesota (New to BC & Al)
e November 17, 2026: Denver, Colorado (Finance & Al)

e December 8, 2026: Miami, Florida (Finance & Al)



:2learners

22 learners

Learners enables users, buyers, partners, and Microsoft guests to
gather nationally at Community Summit, regionally at
Roadshows and locally through community leaders organizing
meetings.

Sponsorship Opportunities are $500 per 3-month auto renew subscription.

e Create Learners events for your clients

e Create Learners educational events for ISV products

e Get on the List to be considered for sponsoring local events

e Engage with Leaders & Speakers in the Learners platform

e Meet new prospective customers, and dazzle existing customers by
inviting them to the meetings

Participation in Learners events requires a subscription for partners and ISV
companies. $500 per 3-month auto renew subscription is per company for
access to sponsor and create all Learners events world-wide.



https://learners.dynamicscommunities.com/
https://gl.dynamicscommunities.com/register-as-a-sponsor/

Who

A community of collaboration, knowledge sharing, expertise, networking, and the
decentralization of years of intelligence which can only be found in a passionate
community of people. Product Group Communities include:

e Copilot

e Dynamics F/SCM

e Customer Experience (CRM)

e Dynamics GP

e Dynamics Business Central (NAV)

e Dynamics SL

e Power Platform

e Fabric

e Women in Tech

What

Your access to the largest independent ecosystem of Microsoft business
application users. With this membership, you will have full access to all Product
Group Communities, 200+ recorded sessions from our live Community Summit
events, original content from Community experts, special discounts for Summit
events and more.

e Explore_the wealth of content including articles, podcasts, and video tutorials

e Engage and connect and share ideas, tips, detailed insights and more with
your peers within each of the Product Group communities.

¢ Fuel the community with your knowledge and expertise and learn from Product
Group Experts

e Not every organization can operate with a “one-size-fits-all” approach. This is
where the Microsoft Partners and ISV Ecosystem directory can meet (and
exceed) your business operations needs and address the unique technical
requirements your company faces.

G



https://dynamicscommunities.com/advertising-opportunities/
https://ugenstg.wpengine.com/
https://ugenstg.wpengine.com/
https://dynamicscommunities.com/community/groups/
https://dynamicscommunities.com/community/
https://dynamicscommunities.com/vendor-directory/

Contact Us Now >



https://calendly.com/communitysummitna--sales
http://www.dynamiccommunities.com/
Joe Copado
2026.01.07.18.38


